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Social Media in Product Promotion
Traditional media is a type of media that used printed products (newspapers and magazines), broadcasted transmission  (television and radio). In contemporary times the tradition has taken up digital methods, such as blogs and digital newspapers; on the other hand, social media is a collection of websites and applications that allow individuals to create and distribute information and get involved in a dialogue online. The copy of the information the traditional presents to the public is usually final. It cannot be edited, while social provides a dynamic platform where the consumers can edit and present their opinions for the subject matter in question. Social media provides for two-way communication, while traditional medial is one-way communication. It can be concluded that Social network is mostly about assignation while old-style broadcasting is about scope.
Despite the size, every business requires a social media presence. Social media is quite pivotal as a platform for product promotion and marketing. Social media helps a business reach the customer base, spread relevant information about the product, and increase the companies orders and sales. Social media collectively has a subscription of three billion each month globally, and needless to say, this number will keep on increasing. The social platform delivers a vast potential for businesses as customers customarily log on to it every day and are exposed. However, it also poses challenges for businesses as it is dynamic and packed full of people with many uncensored opinions.
There are several ways provided by social media that are technologically advanced which allow people to communicate and gather information about various issues and products. Marketing is concerned social media is not limited to promoting a single product but can influence societal behavior. For example, Twitter relays hashtags. These hashtags essentially convey the most trending topic as such a businessman an individual can gather information from such a platform and design a product consistent with the public’s interests. Some platforms provide a feature where a business person can join a group of people with similar interests. In such a platform, the business people can brainstorm ideas and face challenges in their respective businesses (Sweeney & Craig, 2012). 
A business person can also create a competition that the subscribers will participate in and win prizes. Competitions in social media are attractive to the customer since they don't require much effort to participate. They will keep the customers interested in the product so long as they are still in the competition. Another effective way to promote a product on social is by making a video about the product and explain its features, usage, and specification. A well-designed product with beautiful branding will attract customers. A businessman may also team up with bloggers and influencers who will intern lobby for his/her product ("How should small businesses use social media in 2019).
The social network is one of the cheapest means applied to organize content and grow a business' perceptibility. Applying a social media approach will significantly intensify your product recognition since one can reach a vast audience and largely influence prospective customers at a low cost. When a  business does not use social media for marketing, the number of customers is limited to those customers who came to know about the business physically. But when you put your business information on social media, the information of every product you sell is linked to your website, which is linked to your information through hyper texting  ("Real-time social media marketing," 2014).  
The potential customers will get the information from social, and they will be linked to your website. With the growth of visibility, your business increases its chances for adaptation.  So, every activity on the internet will potentially lead the viewers to your website. Social media also gives the business a human touch; This is important as people are comfortable doing business with other people instead of companies. Similarly, as social media humanizes the company, it increases customer satisfaction. Customers trust that they will respond from a person and not a machine when they post their complaints, commendations, and recommendations. The social network does not complete its applicability after introducing the product. Customers see social media as a network where they can keep communicating directly to the business.
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